


Thank You to Our Partners



Hi! I’m Lisa Perry 
(and that guy next to me is Brian)

digital marketing agency

online learning



March 25 – Facebook Marketing
April 1 – LinkedIn Marketing
April 8 – Video Marketing

April 15 – Content Marketing
April 22 – Email Marketing
April 29 – Instagram Marketing

Wednesdays (12pm – 1pm)
Click on dates to register 

https://attendee.gotowebinar.com/register/1601767845476389388
https://attendee.gotowebinar.com/register/1102365266094050572
https://attendee.gotowebinar.com/register/3150467356594279436
https://attendee.gotowebinar.com/register/464391236263157004
https://attendee.gotowebinar.com/register/5866166519201110796
https://attendee.gotowebinar.com/register/2084873463512027916


How Can You Connect with me?
Facebook Group: facebook.com/groups/socialmediasuccesswithlisa

http://www.facebook.com/groups/socialmediasuccesswithlisa


Turn Off All Distractions



Reasons for Attending Today’s Webinar

• You regularly create content, but it’s a struggle.
• You create content sporadically without any real plan.
• You don’t create content regularly at all.



Reasons for Attending Today’s Webinar

• Whatever your motivation for being here, I am 
going to make sure you walk away today with more 
confidence when creating content for your business



Agenda

• Content Formats
• Brainstorm Content Ideas 
• High Value Gated Content 
• Repurpose/Improve Your Best Content 
• Look for Referral Sources
• User-Generated Content (UGC) = GOLD!



Why Invest in Content Marketing?

• Quality/consistent website content helps you rank higher with 
Search Engine Optimization (SEO)—Google, Yahoo, Bing, etc.

• Original content is more valuable than curated content; 
REALLY good content will actually be curated by others

• Consistent content for emails and social media posts
• By 2021, Cisco says, video will represent 82% of all internet 

traffic—remember, Google cannot “read” video



Why Invest in Content Marketing?

“High quality website content has the potential to yield 
tremendous results for a very affordable investment.”

Mike McEvoy, WebPresence Solutions



Content for Your Marketing Funnel

• Awareness Building (Free) How-to-Video or Blog Article (COLD) 
Facebook Ad

• Lead Generating (Gated) Checklist or Cheat Sheet (WARM)
CTA – After watching video
CTA – Website

• Sales Conversion (Gated) Webinar or Free Consultation (HOT)
CTA – Email

• Objection Handling Discount or Testimonials
CTA – Email



Moving Along Your Marketing Funnel

• Linking to other blog articles 
within a blog article

• NOTE: Email delivers the highest
ROI for marketers… Join me next week!

• Link to product or service within too



7 Touches Marketing Rule



Content Formats

Content 101
• Blog post
• Images
• Email
• Survey (make it specific)
• Video
• Slideshow
• Timeline 



Content Formats

Content 201
• Infographic
• Live Video
• Webinar
• Podcast
• Quiz (match 

customer to a 
product)

• Map (where are your 
customers?)



Content Formats

Content 201
• Infographic
• Live Video
• Webinar
• Podcast
• Quiz or Tool (match 

customer to a product)
• Map (where are you 

customers?)



Brainstorm Content Ideas

• Your People (Staff)
• Behind the Scenes

• Your People (Clients)
• Transformations/Case Studies

• Your Product/Service
• Most Popular Items

• Industry News
• Previews or Latest Releases

• How To’s
• Tips, Tricks, or Long Form

• Your Business History
• Milestones

• Product Objections
• Time/Too Complicated/Content

• 3 Ways to Fit Social Media into 
Your Busy Schedule

• 5 Easy Tips to Simplify Your 
Social Media Marketing

• 7 Steps to Creating Content 
that Your Followers Will Love



High Value Gated Content

What is Gated Content? Any online material that you lock 
behind a form. This is a great way to collect emails for your list.
• Ebooks
• Whitepapers
• Checklists
• Cheat Sheets
• Evergreen Webinars



High Value Gated Content

• eBooks



High Value Gated Content

• Checklists



Impact of Webinars on Email List
• 40% increase to our email list in 30 days
• Partnerships with Chambers
• Value CONTENT



Tools You Should Be Using

• Google Search Console
• Repurpose and/or improve you existing content

• Google Analytics
• Find your best referral websites to your content

https://search.google.com/search-console/about

www.support.google.com/analytics/answer/1008015?hl=en

https://search.google.com/search-console/about
http://www.support.google.com/analytics/answer/1008015?hl=en


Repurpose/Improve Your Best Content

• Google Search Console

https://search.google.com/search-console/about

https://search.google.com/search-console/about


Repurpose /Improve Your Best Content

• Position 9-13
(2nd page of 
Google 
Search)



Repurpose /Improve Your Best Content

• Google Search:
pool railing covers



Repurpose /Improve Your Best Content

• Google Search: pool railing covers
• Add “pool” in front of

“Handrail Cover”
• Blog article: What should you

look for in a quality pool 
handrail cover?



Look for Referral Sources

• Google Analytics/
Acquisition/
All Traffic/
Referrals



Look for Referral Sources

What could I do with this information?
• Optimize my listing on their site
• Submit an article for their newsletter
• Write a blog post that speaks to their audience 
• Send them a press release about an event (Summer Movie 

Camp) - $1 movies

• Ask yourself… What other websites are there like this one?



Look for Referral Sources

Ask yourself… What other 
websites are there like this one?
Google: kids activities in Charlotte

www.charlottesgotalot.com



User-Generated Content = GOLD!

• Posts from your customers 
• It gets the most engagement
• It is where people see themselves best

• Repurpose across platforms
• Instagram Feed to Instagram Story
• Instagram Story to Facebook Feed
• Facebook feed to Instagram Story



User-Generated Content = GOLD!



User-Generated Content = GOLD!



User-Generated Content = GOLD!

• Where do you find it?



User-Generated Content = GOLD!

• User-generated
content leads
to MORE
user-generated
content!



Do you get SUPER motivated during webinars like 
this…

But then struggle with accountability for making the 
time to implement what you really need to do?

Next Steps



I’ve given you a lot of information to process…

So I want to ask you this….

Do you want me to teach you, step-by-step, how to 
put it all together in a digital marketing roadmap?

Next Steps



I want to personally invite you…



Social Media Kickstart Digital Course
This course begins on May 19th – My Birthday!!! 

At the end of this course, you will have developed:
• A roadmap for your digital marketing
• Months and months worth of content 
• An understanding of both Facebook and Instagram
• Gated content that is adding new emails to your list every 

month
• A robust website that educates potential customers



Social Media Kickstart Digital Course
8 Week Course  – 6 Modules with Video-Based Lessons and 
Document Downloads
Modules will be released every Tuesday. 
You will have LIFETIME ACCESS to the course.

• Week 1: Module 1 – Marketing Plan & Branding
• Week 2: Module 2 – Content Creation
• Week 3: Catch up week
• Week 4: Module 3 – Facebook
• Week 5: Module 4 – Instagram
• Week 6: Catch up week
• Week 7: Module 5 – Email Marketing
• Week 8: Module 6 – Website & Analytics



Social Media Kickstart Digital Course

What is the Time Commitment?

2-3 hours per week (approximately 30 minutes of videos and 
then using your worksheets)

If you are the person who does marketing for your company, you 
work 160 hours a month… Imagine giving 8-12 hours of focused 
effort to create a true SYSTEM for your marketing that focuses 
on HIGH VALUE efforts. You can do MORE in LESS TIME.



www.lisaperrysocial.com/kickstart

https://www.lisaperrysocial.com/kickstart


Social Media Kickstart Payment Plan

www.lisaperrysocial.com/kickstart

https://www.lisaperrysocial.com/kickstart


Guarantee/Refund Policy

• We back Social Media Kickstart with a Money Back 
Guarantee that entitles you to a 100% refund within the 
first 14 days if you decide this course is not for you. Here’s 
all you have to do: simply turn in your completed worksheets 
from the available modules within the 14-day window and 
tell us what didn’t work.

• Why? We know that if you do the work, you’ll get results. 
If you do the work and don’t get value, then we’ll happily 
refund your investment.

www.lisaperrysocial.com/kickstart

https://www.lisaperrysocial.com/kickstart


Join me for Social Media Kickstart

Will I see you on my birthday????

www.lisaperrysocial.com/kickstart

https://www.lisaperrysocial.com/kickstart


How Can You Connect with me?
Facebook Group: facebook.com/groups/socialmediasuccesswithlisa

http://www.facebook.com/groups/socialmediasuccesswithlisa


Thank You for Attending!
• You took the time to be here today
• Now, TAKE ACTION TODAY and use something you learned to 

make your marketing better for the rest of the year

Website
www.lisaperrysocial.com

Email
lisa@perryproductions.com

Facebook and Instagram
@LisaPerrySocialMedia

LinkedIn
@lisaannperry

http://www.lisaperrysocial.com/
mailto:lisa@perryproductions.com
http://www.facebook.com/LisaPerrySocialMedia
http://www.linkedin.com/in/lisaannperry
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