


Thank You to Our Partners



Hi! I’m Lisa Perry 
(and that guy next to me is Brian)

digital marketing agency

online learning



How Can You Connect with me?

Facebook Group: facebook.com/groups/socialmediasuccesswithlisa

http://www.facebook.com/groups/socialmediasuccesswithlisa




Finding new customers

Not having enough time

Retaining existing customers

Top challenges for
small business owners



Shift your focus
to do more business

Retaining existing customers

Finding new customers

Not having enough time



Gaining a new customer can be
5 to 25 times more expensive 
than retaining an existing one.

Source: Harvard Business Review



A 5% increase in retention 
increases profits 25% to 95%.

Source: Bain & Company



91% of consumers check their 
personal email at least once per day.

Source: DMA Insight, 2017



How can you use email to get new and repeat business?

•How to turn more website visitors into 
new contacts

•How to automate timely engagement 
with new contacts

•How to do more business by sending 
relevant emails



How can you use email to get new and repeat business?

•How to turn more website visitors into 
new contacts

•How to automate timely engagement 
with new contacts

•How to do more business by sending 
relevant emails



Is it easier to reach people 
when you have their 
contact information or 
when you don’t? 



Static sign-up forms work



A more effective way to entice new contacts



Tip #1: Stop asking, “Join our email list.”

Don’t make it 
about receiving 

more email



Tip #2: Focus on what’s in it for them. 

To receive promotions and discounts

To receive exclusive content 

To show continued support for an organization 



Retail

Home Our Inventory Bike Services Rentals Cycling Club About Us

 



OUR WORK    OUR SERVICES BLOG CONTACT

What our clients say

Business to Business (B2B)



Nonprofit

123 Main Street Waltham, MA  02160
Phone: 866-289-1234

DONATE ADOPTION FOSTER CARE VOLUNTEER DONATE EVENTS CONTACT US

Specializing in more 
“furever” homes



Things to remember about your email list…

Dynamic forms 
increase 

signups by 
150%

You’ll do more 
business if you 
have an email 

address

Focus on 
what’s in it 

for your 
contacts when 

signing up



How can you use email to get new and repeat business?

•How to turn more website visitors into 
new contacts

•How to automate timely engagement 
with new contacts

•How to do more business by sending 
relevant emails



Have this ever happened to you?



Welcome emails generate 
320% more revenue

Source: Adestra



Engage right away with a Welcome Series

Email 1: Delivery/Welcome

• Send immediately

• Deliver asset

• Welcome

• Set expectations



Engage right away with a Welcome Series

Email 2: Invitation to 
Connect

• Send a few days later

• Invite them to connect

• Let them know how to reach you



Business to business (B2B) example

Email 1 Email 2



Nonprofit example

Email 1 Email 2



Remember: 
Timely engagement matters

Use a simple 
Welcome Series

Automate to 
build 

relationships 

1. Delivery/ 
Welcome

2. Invitation to 
Connect



Website Lead to Automated Email Series



Website Lead to Automated Email Series



How can you use email to get new and repeat business?

•How to turn more website visitors into 
new contacts

•How to automate timely engagement 
with new contacts

•How to do more business by sending 
relevant emails



77% of automation users see 
an increase in conversions. 

Source: VB Insight



Automated Email Series

Email triggers:

• Open the email

• Click any link

• Click a specific link

• A contact joins a list



Find an interested audience

• Send to the broad group of contacts

• Allow them to self-segment

• Follow up with timely, relevant information



Automated follow-up information

Email 1: Give reasons why



Automated follow-up information

Email 2: Highlight unique aspect



Automated follow-up information

Email 3: Invoke fear of 
missing out (FOMO)



B2B: Find an interested audience

• Send to the broad group of contacts

• Gauge interest in their website service

• Follow up with timely, relevant information



B2B: Automated follow-up information

Email 1: Give reasons 
why

Email 2: Highlight unique 
aspect

Email 3: Invoke fear of missing 
out



Nonprofit: Find an interested audience

• Send to the broad group of contacts

• Find people who are interested in this dog

• Follow up with timely, relevant information



Nonprofit: Automated follow-up information

Email 1: Give reasons 
why

Email 2: Highlight a unique 
aspect Email 3: Fear of missing out



Retail: Onboarding series

Thanks/getting started Educational information Ask for feedback



Nonprofit: Onboarding series

Thanks/getting started Educational information Ask for feedback



Anticipation series

Find interested audience Preparation info Educational info



Best content series

Choose timeless content Choose related content Choose 3rd related piece



Send more timely, relevant emails

Create triggers 
and interest lists

Gauge interest 
from contacts

Automate 
relevant, follow-

up emails



Put your email marketing on autopilot

Engage new 
contacts with as 
welcome series

Use dynamic 
forms to increase 

your signups

Use click 
segmentation & 
automation to 
send timely, 

relevant content



Set up dynamic forms



How can you use email to get new and repeat business?

•How to turn more website visitors into 
new contacts

•How to automate timely engagement 
with new contacts

•How to do more business by sending 
relevant emails



I’ve given you a lot of information to process…

So I want to ask you this….

Do you want me to teach you, step-by-step, how 
to put it all together in a digital marketing 
roadmap?

Next Steps



I want to personally invite you…



Social Media Kickstart Digital Course

• Week 1: Module 1 – Marketing Plan & Branding
• Week 2: Module 2 – Content Creation
• Week 3: Catch up week
• Week 4: Module 3 – Facebook
• Week 5: Module 4 – Instagram
• Week 6: Catch up week
• Week 7: Module 5 – Email Marketing
• Week 8: Module 6 – Website & Analytics



Social Media Kickstart Digital Course

What is the Time Commitment?
2-3 hours per week (approximately 30 minutes of 
videos and then using your worksheets)



lisaperrysocial.com/kickstart

VIP Access

Independent Study



Social Media Kickstart Payment Plan

www.lisaperrysocial.com/kickstart

https://www.lisaperrysocial.com/kickstart


Guarantee/Refund Policy

• We back Social Media Kickstart with a Money Back 
Guarantee that entitles you to a 100% refund within the 
first 14 days if you decide this course is not for you. 
Here’s all you have to do: simply turn in your completed 
worksheets from the available modules within the 14-day 
window and tell us what didn’t work.

• Why? We know that if you do the work, you’ll get results. 
If you do the work and don’t get value, then we’ll happily 
refund your investment.

www.lisaperrysocial.com/kickstart

https://www.lisaperrysocial.com/kickstart


Join me for Social Media Kickstart
Will I see you on my birthday????

www.lisaperrysocial.com/kickstart

https://www.lisaperrysocial.com/kickstart


Sign up today! 

30% Off for 3 Months

CODE: CTCT30
Click Here to Claim Offer

http://www.constantcontact.com/signup.jsp?pn=perryproductions


Thank You for Attending!

Website
www.lisaperrysocial.com

Email
lisa@perryproductions.com

Facebook and Instagram
@LisaPerrySocialMedia

LinkedIn
@lisaannperry

http://www.lisaperrysocial.com/
mailto:lisa@perryproductions.com
http://www.facebook.com/LisaPerrySocialMedia
http://www.linkedin.com/in/lisaannperry
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